Stay In Front of Your Clients
and Prospects Using Email

Keller Williams Town & Country Realty, a Tallahassee, Florida based brokerage,
uses a unique email campaign called “30 Touch” to stay in front of clients and
prospects. The brokerage is owned by Ge ne and Rebekah Rivers, who maintain
a database of about 9,000 past clients, current clients and prospects. Each
person in the data base receives an email from the Rivers at least 30 times a
year. What makes the Rivers’ program so valuable is the quality of content
included in the emails.

For example, the Rivers’ “30Touch” campaign includes a monthly newsletter, a
monthly VIP Club Coupon offer, and approximately six emails that are invitations
to events or are seasonal in nature. “We like to give something of value to our
subscribers,” says Marketing Director Liz Thomas. “Not only do we provide
information on the market, we also partner with different local restaurants and
businesses to offer buy-one, get-one free or other discount coupons. Our
partners get free advertising through this promotion, and we’re able to track the
coupons used.”

Recently, The Rivers began a new campaign specifically to share market
information that’s not typically accessible to the general public. They gather
national, local and regional market data from Keller-Williams, National
Association of Realtors®, Florida Association of Realtors® and the local
Tallahassee Board of Realtors®. Tax credit information and recent home sales
data is also promoted.

All emails are personalized with the recipient’s name included in the body which
can increase user-response. Emails also contain branding and action items for
more information.

Sample emails follow.






As a member of the Rivers Team VIP Club, we'd like to offer you:

A FREE BUCKET OF BOILED PEANUTS

WHEN YOU DINE AT THE RED ELEPHANT!

For More Info on the Red Elephant Pizza & Grill,
visit them online at www.RedElephantPizza.com

Please Call or E-mail Your Favorite Rivers Team Agent to Get COUPON CODE!



